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FOREWORD

Creativity has never been
more important.

Across every sector of society,
technological change is
transforming how people
work, learn and create. Artificial
intelligence now generates
text, images, music, code and
ideas at a speed and scale

that would have seemed
unimaginable only a few

years ago.

These developments have
prompted an
important debate.

If
machines

can create, what
remains uniquely
human?

Much of the public
conversation surrounding
artificial intelligence has
focused on what technology
can do. Far less attention has
been given to what people
must continue to develop in
order to thrive alongside these
emerging technologies.

At the National Academy of
Creative Arts, we believe this
guestion lies at the heart of the
future of education.

The challenge facing learners
today is no longer access to
information. Knowledge has
become increasingly abundant
and accessible. Instead, the
challenge is developing the
judgement, confidence,
creativity and adaptability
required to make meaningful
use of that information.

For many years, educators
have understood that learning
is more than the transfer of
knowledge. Learning involves
reflection, experimentation,
feedback, collaboration and
personal growth. It is a deeply
human process.

This report explores how those
human dimensions of learning
are evolving in an age of
artificial intelligence.

Drawing on educational
research, learning theory and
practical experience from
online learning environments,
we examine the factors that
continue to shape meaningful
creative development. We
also introduce the National
Academy of Creative Arts
Creative Learning Framework,
a model built around five
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foundations of creative
learning: Curiosity, Judgement,
Feedback, Community and
Creative Confidence.

Together, these foundations
provide a lens through which
we can better understand
creativity, learning and
human potential in the
twenty-first century.

This report is the first
publication in the National
Academy of Creative

Arts Research & Insights
Programme. Our ambition is
not simply to contribute to
debates about education and
technology, but to champion
the enduring value of

human creativity.

The future will undoubtedly be
shaped by artificial intelligence.

But it will be defined by how
human beings choose to learn,
create and grow.

..' ' Academy of

Creative Arts
RESEARCH & INSIGHTS
PROGRAMME, 2026




RAMEWORK

The National Academy of \
Creative Arts believes that

successful creative development
depends not on access to

Creatlve information alone, but on the

cultivation of five essential

Learnlng human capabilities.
ln the Together, thesg capabilities
Age Of AI form the Creative

Learning Framework.

As artificial intelligence
transforms how people
learn, work and create,
these foundations become
increasingly important.
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The Five
Foundations
of Creative
Learning

THE ABILITY TO EVALUATE, INTERPRET
AND MAKE MEANINGFUL DECISIONS.

As artificial intelligence generates
increasing volumes of content,

judgement becomes more valuable. The

challenge is no longer producing

possibilities. The challenge is choosing

wisely among them.

KEY QUESTION

Why this?

THE RELATIONSHIPS
AND INTERACTIONS THAT SUPPORT
LEARNING AND GROWTH.

Creativity rarely develops in isolation.
Communities provide encouragement,
accountability, diverse perspectives and
opportunities for growth. The most
significant creative breakthroughs often

emerge through interaction with others.

KEY QUESTION

What can we learn together?

1 —

Curiosity

THE DESIRE TO EXPLORE,

QUESTION AND DISCOVER.

Curiosity is the starting point of all
creative activity. Creative people are
not defined by having all the
answers. They are defined by asking
better questions.

KEY QUESTION

What if ?

Feedback

THE PROCESS THROUGH WHICH IDEAS
ARE TESTED, REFINED AND IMPROVED.
Creative growth requires reflection,
critigue and iteration. Meaningful
feedback helps learners identify
strengths, address weaknesses and
develop greater self-awareness.
Technology can provide suggestions.
Human feedback provides perspective.

KEY QUESTION
How can this improve?

Creative Confidence

THE WILLINGNESS TO ACT DESPITE
UNCERTAINTY.

Creative confidence is the belief that
ideas are worth exploring even when
outcomes are unknown. It enables
people to experiment, take risks and
contribute their unique perspective.

KEY QUESTION

Why not?

THE CREATIVE LEARNING FRAMEWORK




THE CREATIVITY
PREMIUM

Throughout history, economic ERA SCARCE RESOURCE
value has shifted toward .
( Industrial Age >< Labour )

scarce resources.
As routine tasks become ( Information Age >< Knowledge )
increasingly automated, ..

: I/ . ( Al Age >< Human Creativity )
uniquely human capabilities

become more valuable.

The National Academy of Creative Arts refers to this increasing
value as the Creativity Premium.

The Creativity Premium reflects the growing importance of:

Originality ‘ Judgement ‘ Imagination

Creative

Interpretation Problem-Solving

The future will not belong to those who merely
consume information.

It will belong to those who can transform information into
insight, meaning and possibility.
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FROM

INFORMATION SCARCITY
TO MEANING SCARCITY

The defining challenge of
previous generations was

The defining challenge of the
present generation is making
sense of it.

Artificial intelligence can
generate answers. Human
beings create meaning.

Framework
Summary

gaining access to information.

For this reason, the purpose
of education is evolving.
Education is no longer simply
about transferring knowledge.

It is about helping people
develop the judgement,
confidence and creativity
required to navigate an
increasingly complex world.

The National Academy of
Creative Arts believes that
creativity is one of the defining
human capabilities of the
twenty-first century.

While technology will continue
to transform how people learn
and create, the foundations

of meaningful creative
development remain human.

Curiosity

Feedback

(@)
O

Together, these five
foundations provide a
framework for understanding
how creativity is developed,
how learning occurs and how
individuals can thrive in the
age of artificial intelligence.

Creative Confidence

CREATIVE LEARNING IN THE AGE OF Al




EXECUTIVE
SUMMARY

We are entering a new era of
human learning.

Artificial intelligence is
transforming access to
knowledge, changing

how creative work is
produced and reshaping
expectations of education.
For learners, educators
and institutions alike, this
moment presents both
extraordinary opportunities
and significant challenges.

The Creativity
Premium

The Creativity Premium
reflects the growing value of

gualities that remain difficult

to automate:

While artificial intelligence
can generate content, it
cannot determine what is
meaningful, worthwhile or
culturally significant.

These remain
human responsibilities.

The National Academy of

Creative Arts believes that the
central educational question of
the coming decade is not how
people will access information,
but how they will develop the
human capabilities required to

use it effectively.

This report argues that while
artificial intelligence may
change many aspects of

learning, it does not diminish

the importance of creativity.

On the contrary, it increases
its value.

As information becomes
abundant, uniquely human
capabilities become
increasingly important.

The report describes
this phenomenon as the
Creativity Premium.

CREATIVE LEARNING IN THE AGE OF Al




The Creative

To understand how creativity develops in this changing
environment, the National Academy of Creative Arts has

Learnlng developed the Creative Learning Framework.
Framework
The framework identifies five foundations of creative learning:
FOUNDATION KEY QUESTION
/ Curiosity What if ?
______— Feedback How can this improve?
Creative Confidence Why not?
Together, these foundations provide a model for
understanding creative learning in an age where information
is increasingly generated by machines but meaning remains
fundamentally human.
Five Key @ Learning Remains an Active Process
Conclusions Technology can support learning, but meaningful learning

requires participation, reflection and engagement.

Trust Remains Essential

Learners continue to place high value on expertise, guidance
and credibility.
Trust remains a critical factor in educational success.

Feedback Accelerates Growth
Constructive critique remains one of the most powerful
drivers of creative development and skill acquisition.

Community Enhances Learning

Human beings learn more effectively when they engage
with others, exchange perspectives and participate in
communities of practice.

Human Creativity Becomes More Valuable as Automation
Increases

As routine tasks become increasingly automated,
creativity becomes a critical economic, professional and
personal capability.

CREATIVE LEARNING IN THE AGE OF Al




The Central
Argument

The future of education lies
not in replacing human
learning with artificial
intelligence, but in using
technology to strengthen the
distinctly human qualities that
enable creativity, innovation
and growth.

The institutions that thrive
in the coming decades will
be those that recognise
this distinction.

CREATIVE LEARNING IN THE AGE OF Al

The future belongs not
to those who possess the
most information.

It belongs to those who can
transform information into
insight, judgement, meaning
and possibility.
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“The challenge is

no longer finding
information.

The challenge is
understanding what
matters.”

Information Alone Is
No Longer Enough

THE NEW LEARNING LANDSCAPE

CHAPTERT

THE AGE OF ARTIE

CIAL

INTELLIGENCE

Every generation experiences
technological change.

The steam engine
transformed indusiry.

Electricity transformed society.

The internet transformed
communication.

Artificial intelligence is
transforming knowledge itself.

For much of human history,
access to information was
limited. Knowledge was scarce,
expertise was concentrated
and learning often depended
upon proximity to teachers,
books, institutions and
communities of practice.

The digital revolution
dramatically expanded
access to information. Search
engines placed vast libraries
of knowledge within reach
of anyone with an internet
connection. Smartphones

The traditional educational
model emerged during

a period when access to
information was limited.
Students attended lectures
because expertise was scarce.

Books were valuable because
information was difficult
to obtain.

CREATIVE LEARNING IN THE AGE OF Al

brought those libraries into
people's pockets.

Artificial intelligence
represents a further step in
this evolution.

For the first time, individuals
can interact directly with
systems capable of generating
explanations, producing
creative content, answering
guestions and assisting with
complex tasks in real time.

The implications for education
are profound.

For centuries, educational
institutions have acted as both
custodians and distributors

of knowledge. While this

role remains important,

the widespread availability

of information is changing
expectations about what
education should provide.

Qualifications served
as evidence that an
individual had acquired
specialised knowledge.

Today, learners can access
more information in a few
minutes than previous
generations could access
in months.




Artificial intelligence The challenge is no longer

accelerates this trend finding information. The

even further. challenge is understanding
what matters.

Information has become

abundant. Yet abundance

creates a new challenge.

Key Concept
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Meaning Scarcity

For most of human history, access to information was the primary challenge.
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Today, information is abundant.

@eaning is scarce)

The ability to interpret, evaluate and apply information is becoming more
important than the ability to simply acquire it.
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The Shift from
Information Scarcity
to Meaning Scarcity

The Role of
Judgement

THE NEW LEARNING LANDSCAPE

The National Academy of
Creative Arts believes that
one of the defining shifts of
the twenty-first century is the
movement from information
scarcity to meaning scarcity.

For previous generations,
information was the
scarce resource.

Today, information is plentiful.
Meaning is scarce.

Every day, people encounter:

endless articles
constant notifications
competing opinions
algorithmic
recommendations
Al-generated content

In a world of abundant
information, judgement
becomes a critical capability.

Judgement is the ability to
evaluate ideas, assess quality,
recognise relevance and make
informed decisions.

Artificial intelligence can
generate possibilities.

Human beings must
determine which possibilities
are meaningful.

This applies across every field.

Artists decide which ideas
deserve expression.

Designers decide which
solutions serve human needs.

CREATIVE LEARNING IN THE AGE OF Al

The volume of available
information continues to grow.
Human attention does not.

As a result, the ability to
interpret, evaluate and apply
information has become
increasingly important.

The question facing learners is
no longer:

“What information
do I need?”

Instead it is:

“What should I pay
attention t0?”

This distinction changes the
purpose of education.

Entrepreneurs decide
which opportunities are
worth pursuing.

Educators decide which
knowledge matters most.

The future increasingly
belongs to individuals who
can exercise sound judgement
amidst complexity.

This is one reason creativity
becomes more valuable in an
Al-enabled world.

Creativity is not simply the
generation of ideas.

Creativity involves selecting,
refining and developing ideas
into something meaningful.




The Human Discussions about artificial Instead, it changes which
intelligence often focus capabilities matter most.

Opportunlty on replacement.
As machines become
increasingly capable of
generating information and
content, human beings are
challenged to develop the
qualities that machines cannot
easily replicate.
These are important questions. .  Curiosity
Judgement
However, they are not the Interpretation
only questions. sty
A more useful question Imagination
may be: - Creative Confidence
These capabilities
form the foundation of
meaningful learning and
creative development.
History suggests that
technological progress rarely They also form the foundation
eliminates the need for of the National Academy
human development. of Creative Arts Creative
Learning Framework.
Chapter Summary Looking Ahead
Artificial intelligence changes the economics Artificial intelligence will continue to
of knowledge. reshape education, creative practice and

professional life.
Information is becoming abundant.

The challenge facing learners is not whether

Human attention is not. to use these technologies.

As a result, the ability to exercise judgement, The challenge is how to use them wisely.

interpret meaning and make informed

decisions becomes increasingly valuable. The future of education therefore lies not in
competing with artificial intelligence, but in

This shift from information scarcity to strengthening the human capabilities that

meaning scarcity forms one of the central enable people to learn, create and thrive

arguments of this report. alongside it.

In the next chapter, we examine why creativity itself is becoming one of the most important
human capabilities of the twenty-first century.

CREATIVE LEARNING IN THE AGE OF Al
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“Creativity is not a
specialist skill.

It is a human skill.”

The Creativity Myth

THE NEW LEARNING LANDSCAPE

CHAPTER 2

THAN EVER

Creativity is
often misunderstood.

For many people, the word
evokes images of artists,
musicians, writers and
designers. Creativity is
frequently associated with
talent, self-expression and the
production of artistic work.

While creativity certainly
plays an important role in
the arts, its significance
extends far beyond any
individual discipline.

Creativity is a fundamentally
human capability.

It is the ability to generate
ideas, solve problems,

make connections, imagine
alternatives and create
something new or meaningful.

One of the most persistent
misconceptions about
creativity is the belief that
people are either creative or
they are not.

This belief often develops early
in life.

Many adults can remember a
moment when they concluded
that creativity belonged to
other people.

CREATIVE LEARNING IN THE AGE OF Al

WHY CREATIVITY MATTERS MORE

Every meaningful
advancement in society begins
with an act of creativity.

Scientific discoveries emerge
from creative thinking.

Businesses grow
through innovation.

Communities solve problems
through imagination
and collaboration.

Individuals navigate change
by adapting creatively to
new circumstances.

Creativity is not a
specialist skill.
It is a human skill.

Artists are creaqtive.
Designers are creative.
Musicians are creative.
Iam not.

Over time, creativity becomes
viewed as a fixed characteristic
rather than a capability that
can be developed.

The National Academy
of Creative Arts rejects
this assumption.




Creativity is not an identity.
It is a practice.

Like commmunication,
leadership or critical thinking,
creativity can be strengthened
through experience, reflection,
experimentation and learning.

Some individuals may begin
with greater confidence or

opportunity than others, but
creativity is not reserved for a
select few.

The question is not whether a
person is creative.

The question is how they develop
and apply their creativity.

Key concept

Creativity Is a Human Capability

Creativity is not confined to artists, designers or musicians.

It is the ability to generate ideas,
solve problems, imagine alternatives

and create meaning.

In an increasingly complex world, creativity becomes a

capability that benefits everyone.

PART |
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Creativity Beyond
the Arts

Creativity and
Human Potential

THE NEW LEARNING LANDSCAPE

In recent decades, creativity
has become increasingly
important across a wide range
of professions and industries.

Healthcare professionals
develop creative approaches to
patient care.

Teachers create new ways of
engaging learners.
Entrepreneurs identify
opportunities others fail to see.
Engineers solve complex
problems through

inventive thinking.

Leaders navigate

uncertainty by imagining
alternative futures.

The modern economy
rewards individuals who can

Creativity is valuable not

only because of what it
produces but because of what
it develops.

Creative activity
encourages curiosity.

It strengthens confidence.
It promotes resilience.
It cultivates self-reflection.

It encourages individuals to
engage actively with the world
around them.

Creative people learn to
tolerate uncertainty.

They become comfortable

exploring ideas before knowing
the outcome.

CREATIVE LEARNING IN THE AGE OF Al

adapt, innovate and respond
creatively to change.

This trend is likely to accelerate.

As routine tasks become
increasingly automated,
uniquely human capabilities
become more valuable.

The ability to follow
instructions may become
less important.

The ability to generate
new possibilities becomes
more important.

This is the foundation of the
Creativity Premium described
in this report.

They develop the capacity to
experiment, adapt and learn
from failure.

These capabilities are
increasingly important in
a world characterised by
rapid technological and
social change.

Creativity is therefore not
simply about creating things.

It is about becoming the kind
of person who can navigate
complexity with confidence
and imagination.
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The Relationship
Between Creativity
and Learning

Why Creativity
Matters Now

THE NEW LEARNING LANDSCAPE

Learning and creativity are
deeply interconnected.

Every act of learning
involves some degree of
creative thinking.

Learners must
interpret information.

They must connect new ideas
with existing knowledge.

They must evaluate
alternatives and
construct understanding.

Creative development,
meanwhile, depends
upon learning.

Throughout history, societies
have valued different
capabilities depending on the
challenges they faced.

Industrial economies valued

efficiency and standardisation.

Information economies valued
knowledge and expertise.

The emerging age of artificial
intelligence increasingly
rewards human capabilities
that are difficult to automate.

Creativity is one of
those capabilities.

Not because machines cannot
generate content.
They can.

Not because machines cannot
produce ideas.
They can.

CREATIVE LEARNING IN THE AGE OF Al

People become more creative
when they encounter new
perspectives, acquire new
knowledge and engage with
diverse experiences.

Learning fuels creativity.
Creativity fuels learning.
Each strengthens the otber.

This relationship becomes
particularly important in
an age where information
is readily available but
meaningful understanding
requires interpretation

and judgement.

Creativity matters because
human beings provide the
qualities that transform ideas
into meaning.

Purpose
Context
Taste
Judgement
Empathy
Vision
As technology advances,

these qualities become more
important rather than less.

This is why creativity
should not be viewed as a
peripheral skill.

It is rapidly becoming a
central capability for life,
work and learning in the
twenty-first century.

20



Chapter Summary

The National Academy of Creative Arts
believes that creativity is not a specialist skill
reserved for a talented few.

It is a human capability.

As artificial intelligence changes how
information is created and distributed,
creativity becomes increasingly valuable
because it enables people to generate
meaning, navigate uncertainty and imagine
new possibilities.

The future will reward those who can
combine knowledge with creativity,
judgement and human insight.

Looking Ahead

If creativity is becoming more valuable, an
important question follows.

How does creativity actually develop?
What conditions help people become
more creative?

What prevents creative growth?

And what role should educators, mentors
and communities play in that process?

To answer these questions, we must move
beyond creativity itself and examine the
foundations of creative development.

The next chapter explores the first principle of the National Academy of Creative Arts Creative
Learning Framework: the idea that meaningful learning is not the passive transfer of information,
but an active process of participation, reflection and growth.

CREATIVE LEARNING IN THE AGE OF Al
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PART II

FOUNDATION 1
Curiosity

“Information can be
acquired quickly.
Understanding
develops gradually.”

The Difference
Between Knowing
and Understanding

CHAPTER 3

One of the most enduring
assumptions in education is
that learning occurs when
information is transferred from
one person to another.

The teacher explains.
The learner listens.
Knowledge is acquired.

While this model contains
elements of truth, it does not
fully explain how meaningful
learning occurs.

Modern learners have access
to more information than any
previous generation.

A student can watch tutorials,
read articles, consult artificial
intelligence and access expert
opinions from around the
world within minutes.

Yet access to information
does not automatically
produce expertise.

THE FOUNDATIONS OF CREATIVE LEARNING  CREATIVE LEARNING IN THE AGE OF Al

LEARNING IS NOT
INFORMATION TRANSFER

Information alone does not
create understanding.

People can read books, attend
lectures, watch videos and
consume vast quantities

of information without
fundamentally changing how
they think, create or behave.

Learning requires
something more.

Learning requires
participation.

Many people know what they
should do.
Far fewer can consistently do it.

This distinction highlights
an important difference
between information

and understanding.

Information can be
acquired quickly.

23



Understanding develops
gradually through experience,
reflection and application.

Creative learning depends
upon this deeper process.

The act of creating requires
learners to move beyond
passive consumption

and engage directly with
uncertainty, experimentation
and problem-solving.

Knowledge becomes
meaningful when it is used.

Key Concept

Information Is Not Understanding

Knowing something and understanding something are
not the same thing.
Information can be accessed instantly.

+ pxperienc, +

Understanding develops through experience,
reflection and participation.
Creative learning depends upon this distinction.

PART II

THE FOUNDATIONS OF CREATIVE LEARNING  CREATIVE LEARNING IN THE AGE OF Al
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Learning as
Participation

The Productive Role
of Struggle

Educational researchers
have long argued that
learners are not passive
recipients of knowledge but
active participants in their
own development.

People learn through doing.
They learn through

making mistakes.

They learn through
experimentation.

They learn through reflection.

This insight becomes
particularly important when
discussing creativity.

Creative development
cannot be achieved solely
through observation.

A person does not become a
writer simply by reading.

In an age of instant answers,
there is a temptation

to remove difficulty

from learning.

Technology increasingly
allows learners to obtain
solutions quickly.

Artificial intelligence can
generate explanations,
summaries and suggested
responses within seconds.

While these tools offer
significant benefits, there is
also a risk.

Learning requires
cognitive effort.

The struggle to understand,
evaluate and apply knowledge

THE FOUNDATIONS OF CREATIVE LEARNING  CREATIVE LEARNING IN THE AGE OF Al

A designer does not develop
through looking alone.

An artist does not grow by
observing others create.

Creative capability develops
through participation.

This process often
feels uncomfortable
because participation
introduces uncertainty.

There are no guarantees.
Ideas may fail.
Work may require revision.

Feedback may
challenge assumptions.

Yel these experiences are not
obstacles to learning.

They are the mechanisms
through which learning occurs.

often plays an important role in
long-term development.

Creative growth emerges not
Jrom avoiding difficulty but
Jfrom engaging with it.

The process of wrestling with
an idea, refining a concept
or revising a piece of work
develops capabilities that
cannot be acquired through
passive consumption alone.

This does not mean technology
should be rejected.

It means technology should
be used to support learning
rather than replace the
learning process itself.

25
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Reflection as a
Creative Practice

The Learner
as Creator

A Foundation for
Creative Growth

Reflection is one of the
most overlooked aspects of
creative development.

Many learners focus primarily
on outcomes.

Did the project succeed?

Was the assignment
completed?

Was the objective
achieved?

Creative growth often
occurs elsewhere.

It occurs when

individuals examine their
decisions, question their
assumptions and consider
alternative approaches.

Traditional educational models
often position learners as
consumers of knowledge.

Creative learning requires a
different perspective.

Learners must see themselves
as creators.

Not necessarily creators of art.
Creators of ideas.

Creators of solutions.

Creators of understanding.

The act of creating changes
the learner’s relationship
with knowledge.

The National Academy of
Creative Arts believes that
meaningful learning occurs
when learners actively

engage with ideas, challenge
assumptions and participate in
the creative process.

THE FOUNDATIONS OF CREATIVE LEARNING  CREATIVE LEARNING IN THE AGE OF Al

Reflection transforms
experience into learning.

It enables people to
identify patterns, recognise
mistakes and build

greater self-awareness.

Without reflection,
experiences accumulate.

With reflection, experiences
become wisdom.

This distinction is particularly
important for creative
practitioners who must
constantly evaluate their work
and make informed decisions
about future directions.

Instead of asking:

“What should I remember?”

The learner begins asking:
“What can I do with this?”

This shift is central to
creative development.

It transforms learning from a
process of acquisition into a
process of contribution.

Information remains important.

Technology remains valuable.

Artificial intelligence offers
powerful new opportunities
for learning.

26



However, creativity develops Learning begins with curiosity.

through participation rather . .
I i But curiosity alone is not enougb.

than consumption.

The future of education

therefore depends not only

on what learners know,

but on how they engage

ith k ledge. ' [
Wi nowledge Only then does information

b derstanding.
This principle forms the ecome understanding

foundation of the Creative Only then does understanding
Learning Framework. become creativity.

Chapter Summary Looking Ahead

Meaningful learning is not the passive If creativity is becoming more valuable, an
transfer of information. important question follows.

It is an active process of participation, If learning depends upon participation,
experimentation, reflection and growth. another question emerges.

Artificial intelligence may increase access What enables people to participate

to knowledge, but access alone does not with confidence?

create understanding.

Why do learners trust some sources of

Creative development occurs when learners knowledge but not others?
engage with ideas, test assumptions and
transform information into experience. And how does trust influence

creative development?
The next chapter explores one of the most
important and often overlooked dimensions

of learning:

Trust.

CREATIVE LEARNING IN THE AGE OF Al
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FOUNDATION 2

“Trust must be
earned before
learning can
occur”

The Invisible
Foundation of
Learning

CHAPTER 4

THE TRUST PROBI

Trust is one of the most
important factors in learning.

It is also one of the
|least discussed.

When people choose a teacher,
a course, a book, a mentor or
an institution, they are making
a decision about trust.

Can this source help me?
Can | rely on this guidance?
Does this person

know what they are

talking about?

Will following this

advice improve my
understanding?

Trust operates beneath
the surface of most
educational experiences.

Students trust that teachers
possess expertise.

Teachers trust that students
are capable of growth.

Institutions trust that
qualifications have meaning.

Learners trust that the effort
they invest today will produce
value tomorrow.

THE FOUNDATIONS OF CREATIVE LEARNING  CREATIVE LEARNING IN THE AGE OF Al

LEM

Learning becomes difficult
when trust is absent.

This challenge is not new.

However, the rise of artificial
intelligence has brought
trust into sharper focus than
ever before.

These assumptions create
the conditions necessary
for learning.

Without trust, every interaction
becomes uncertain.

Every recommendation
becomes questionable.

Every source becomes suspect.

The result is besitation rather
than engagement.

28



This matters because They must be willing to receive

meaningful learning feedback and reconsider
requires vulnerability. their assumptions.
Learners must be willing to Trust makes this possible.

admit what they do not know.

They must be willing to
make mistakes.

Key Concept

Trust Is a Learning Capability

Trust is often treated as an external factor.
The National Academy of Creative Arts believes it is also a capabilily.

+ +

The ability to evaluate credibility, assess expertise and build
productive relationships may become increasingly important in an
age of artificial intelligence.

PART II

THE FOUNDATIONS OF CREATIVE LEARNING  CREATIVE LEARNING IN THE AGE OF Al
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PART Il

The Trust Findings

Trust and Expertise

Research into learning
environments consistently
shows that trust influences
participation, motivation
and engagement.

When learners trust the
process, they are more willing
to contribute.

When trust is absent,
participation often declines.

In studies of peer learning
and collaborative assessment,
concerns about trust
frequently emerge around
guestions of expertise,
reliability and credibility.

Learners often ask:

Can another learner
provide useful guidance?
Will feedback be accurate?

Can | rely on this
assessment?

One of the most consistent
findings in educational
research is that learners
continue to value expertise.

People want guidance from
individuals who possess
experience, insight and
practical understanding.
This desire is entirely rational.
Expertise matters.
Knowledge matters.

Experience matters.

Yet expertise alone is
not enough.
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Interestingly, these
concerns are often stronger
before participation than
after participation.

Once learners experience
constructive interaction, many
discover that value can come
from a wider range of sources
than they initially expected.

The challenge is not
simply reliability.

The challenge is perception.

Trust must be earned before
learning can occur.

The most effective
educators do more than
transfer knowledge.

They create environments in
which learners can develop
confidence, judgement

and independence.

The goal of education is
not to create dependence
on expertise.

It is to belp learners develop
expertise of their own.

30



PART Il

Trust and Artificial
Intelligence

Trust and Creative
Development

Trust as a Human
Capability

Artificial intelligence
introduces a new dimension to
the trust question.

For the first time, learners

can receive guidance

from systems that appear
knowledgeable but possess no
lived experience.

Al can explain.

Al can summarise.

Al can generate suggestions.
Al can even simulate
confidence.

Yet learners are increasingly
discovering that accuracy and
trust are not the same thing.

Creative work depends
upon trust in particularly
important ways.

Every creative act
involves uncertainty.

There is no formula that
guarantees success.

Creative people must
make decisions with
incomplete information.

They must experiment
without certainty.

They must develop ideas
before knowing whether those
ideas will succeed.

The conversation around
artificial intelligence
often focuses on
technological capability.
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Information may be correct.
But is it relevant?

A recommendation may
be plausible.
But is it wise?

An answer may
sound convincing.
But is it meaningful?

The challenge facing
learners is not simply
evaluating information.

It is evaluating trustworthiness.

This is where buman judgement
becomes essential.

This process requires trust.
Trust in mentors.

Trust in collaborators.

Trust in communities.

Trust in feedback.

And perhaps most importantly,
trust in oneself.

Without trust, creativity
contracts.

People become cautious.
They repeat familiar solutions.
They avoid risk.

They seek certainty where
uncertainty is necessary.

Creative growth requires

the confidence to move
forward despite not knowing
the outcome.

The National Academy of
Creative Arts believes equal
attention should be given to
human capability.
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Trust is one such capability.

The future will not simply

In a world increasingly shaped
by algorithms, trust becomes a
form of literacy.

depend on access to

powerful tools.

It will depend on people’s
ability to evaluate sources,

Those who learn to navigate
trust effectively will be better
equipped to learn, create
and adapt.

exercise judgement and build
meaningful relationships.

Chapter Summary

Trust is the invisible foundation upon which
learning depends.

It enables participation, supports
creativity and allows learners to engage
with uncertainty.

As artificial intelligence becomes
increasingly embedded within education
and creative practice, the ability to evaluate
trustworthiness may become one of the
most important human capabilities of all.

Looking Ahead

Trust enables participation.

But participation alone does not
drive growth.

Learning accelerates when participation is
accompanied by something else:

feedback.

The next chapter explores why feedback
remains one of the most powerful forces in
creative development and why the ability
to give, receive and act upon feedback may
become even more valuable in the age of
artificial intelligence.

CREATIVE LEARNING IN THE AGE OF Al



PART II

FOUNDATION 3
Feedback

“Feedback is not an
interruption to the
creative process.

It is the creative
process.”

Feedback as a Mirror

CHAPTER 5

Learning rarely occurs
in isolation.

People develop
through interaction.

Ideas improve through critique.

Skills develop through practice
and refinement.

Creative growth depends
upon feedback.

Whether delivered by a
mentor, teacher, colleague,
peer or audience, feedback
helps individuals understand
where they are, where they

One of the greatest challenges
facing any learner is the
inability to see their own

work objectively.

People become attached to
their ideas.

They overlook assumptions.
They miss weaknesses.

They fail to recognise
strengths.

Feedback provides an
external perspective.
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WHY FEEDBACK MATTERS

might go next and how they
can improve.

For this reason, feedback has
always occupied a central role
in education.

Yet in an age increasingly
defined by speed, automation
and instant answers, the
deeper purpose of feedback is
often overlooked.

Feedback is not
simply correction.

Feedback is a conversation.

It allows learners to see their
work through another set
of eyes.

This process is particularly
important in creative
disciplines where there is often
no single correct answer.

Creative work
involves judgement.
Interpretation.
Communication.

Meaning.
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The Difference
Between Evaluation
and Growth

Why Giving
Feedback Matters

Feedback helps learners
understand how successfully
these intentions have

been realised.

In this sense, feedback
functions as a mirror.

Many people associate
feedback with evaluation.

Grades

Scores

Rankings
Performance reviews

These forms of feedback have
their place.

However, the most valuable
feedback is developmental
rather than judgemental.

Developmental feedback asks:
What is working?
What could improve?
What possibilities have not
yet been explored?
How might this idea be
strengthened?

One of the most surprising
findings from educational
research is that learners often
benefit not only from receiving
feedback but also from

giving it.

The act of evaluating another
person’s work requires
careful observation.

It encourages reflection.

It develops critical thinking.

It strengthens judgement.

When learners assess the
work of others, they begin to
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It reflects not only the work itself
but the gap between intention
and outcome.

This form of feedback supports
growth rather than merely
measuring performance.

The distinction is important
because creativity
flourishes in environments
where experimentation

is encouraged.

When feedback becomes
solely evaluative, learners often
become risk-averse.

When feedback becomes
developmental, learners become
more willing to explore, revise
and improve.

see patterns and possibilities
that may have previously
gone unnoticed.

They gain insight into
standards, quality and process.

In many cases, the act of
giving feedback improves the
learner’'s own work.

This occurs because evaluation
requires individuals to
articulate what they value

and why.

The process
develops awareness.

And awareness is a
prerequisite for growth.
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Key Concept

Feedback Creates Awareness

Awareness is a prerequisite for growth.

People improve when they become aware of the difference between
where they are and where they wish to be.

Feedback ——> Future

Feedback provides that awareness.
Without feedback, progress becomes difficult to measure.

With feedback, growth becomes intentional.

PART II

The Feedback Loop Creative development is New possibilities emerge.

rarely linear. Further refinement follows.
This cycle repeats.
Most meaningful work

emerges through cycles Over time, quality improves.

of iteration. .
Confidence develops.

An idea is generated.
Feedback is received.
Revisions are made.

Judgement becomes
more sophisticated.
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Artificial Intelligence
and Feedback

The Future
of Feedback

The most accomplished
creative professionals
understand that great work
is rarely the result of a single
moment of inspiration.

It is usually the product of
many cycles of feedback
and refinement.

Artificial intelligence
introduces new possibilities
for feedback.

Learners can now receive
immediate suggestions on
writing, design, coding and
problem-solving tasks.

This represents a
significant opportunity.

Immediate feedback can
accelerate learning.

It can increase accessibility.

It can reduce barriers
to experimentation.

However, there are
important limitations.

Artificial intelligence can
identify patterns.

It can suggest improvements.

It can compare outputs against
existing examples.

The National Academy of
Creative Arts believes that
feedback will become one

of the most important
educational capabilities of the
coming decades.

The ability to seek feedback.
The ability to evaluate
feedback.
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Feedback is therefore not
an interruption to the
creative process.

It is the creative process.

What it cannot fully provide is
human perspective.

Human feedback draws upon
lived experience.

Context

Emotion

Culture

Professional judgement
Personal insight

These qualities
remain essential in
creative development.

The future of feedback is
therefore unlikely to be purely

human or purely technological.

It will increasingly involve
collaboration between both.

The ability to provide feedback.

And the ability to act
upon feedback.

These skills will become
increasingly valuable in
environments characterised
by rapid change and
continuous learning.
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In a world where information is Feedback remains one

abundant, growth depends less
on access to answers and more
on the capacity to improove.

Chapter Summary

Feedback is one of the primary mechanisms

through which creative growth occurs.

It provides awareness, accelerates learning
and enables continuous improvement.

As artificial intelligence expands access to
information and guidance, the ability to
seek, evaluate and act upon feedback may
become one of the most valuable human
capabilities of the future.

of the most effective

improvement possible.

Looking Ahead

Feedback helps individuals refine their ideas.

Yet creative growth requires more than
individual reflection.

People learn not only through critique
but through participation in communities
of practice.

The next chapter explores the role of
community in creative development

and why meaningful learning remains
fundamentally social, even in increasingly
digital environments.

CREATIVE LEARNING IN THE AGE OF Al
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PART II

FOUNDATION 4

“Technology
enables connection.
Human beings
create community.”

Learning Through
Others

CHAPTER 6

COMMUNITY AND CREATIVE

DEVELOPMENT

Creativity is often portrayed as  Innovation flourishes where

a solitary pursuit. people exchange perspectives
and challenge one

Popular culture celebrates another’s assumptions.

the image of the lone artist,

the independent inventor or Even the most individual

the isolated genius working in forms of creative expression
private until inspiration strikes.  are shaped by communities,
influences and shared

While such stories are cultural experiences.
compelling, they rarely
reflect reality. For this reason, meaningful

creative development rarely
Human creativity has always occurs in isolation.
been social.
Ideas emerge through
conversation.
Knowledge develops
through collaboration.

Much of what people learn studios, online communities
comes not from formal and informal networks.
instruction but from
interaction with others. What matters is not

the environment itself
Questions lead to discussion. but the opportunity for
Discussion leads to insight. meaningful exchange.

Insight leads to growth.

Exposure to different
This process can occur in viewpoints expands
classrooms, workplaces, understanding.
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The Value of Diverse
Perspectives

Belonging and
Creative Confidence

Alternative perspectives
challenge assumptions.

Constructive disagreement
encourages deeper thinking.

Creative development
accelerates when learners

One of the greatest dangers
facing any learner is
becoming trapped within a
single perspective.

People naturally develop habits
of thinking.

Over time, these habits can
become limitations.

Communities help break
these limitations.

By exposing individuals
to alternative approaches,
communities encourage
flexibility, openness and
intellectual curiosity.

Creative breakthroughs
often occur when different
perspectives intersect.

Community provides more
than information.

It provides belonging.

This matters because creativity
often involves uncertainty
and vulnerability.

People expose ideas before
they are fully formed.

They share work before they
are confident in it.

They take risks without
knowing the outcome.
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engage with people whose
experiences differ from
their own.

In this sense, community
functions as a catalyst
for learning.

An idea from one discipline
informs another.

A challenge raised by one
person reveals a new possibility
for someone else.

A guestion exposes an
assumption that had
previously gone unnoticed.

These moments of intersection
are among the most powerful
drivers of innovation.

Community increases the
likelihood that they occur.

Such actions require courage.

Supportive communities
create environments where
this courage becomes possible.

Encouragement
strengthens confidence.

Shared experiences
reduce isolation.

Mutual support makes
experimentation feel safer.
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As a result, learners become
more willing to participate,
contribute and develop.

Community therefore
plays an important role
in the development of
creative confidence.

Not because communities
remove uncertainty.

But because they make
uncertainty easier to navigate.

Key Concept

Community Is a Learning Multiplier

People do not simply learn from information.

They learn from perspectives.

Communities expose individuals to different experiences, ideas and ways of thinking.

The result is not merely more learning.

It is deeper learning.

PART II

Digital Communities
and the Future
of Learning

The growth of digital
technology has transformed
how communities form

and operate.

Learners can now connect
across geographical
boundaries.

Ideas can be shared globally.

Collaborative projects can
involve participants from
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different countries, cultures

and professional backgrounds.

These developments create
significant opportunities.

The most effective online
communities are not simply
repositories of information.

They are environments
for participation.
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Community Cannot
Be Automated

The Community
Advantage

Members ask questions.
Share experiences.
Offer feedback.
Celebrate progress.

Discuss challenges.

In doing so, they create many
of the conditions traditionally

Artificial intelligence can
assist communication.

It can facilitate collaboration.

It can help people discover
others with similar interests.

What it cannot fully replicate is
genuine human connection.

Community depends upon
shared experience.

Trust
Reciprocity
Empathy
Belonging

These qualities emerge
through relationships rather
than algorithms.

The National Academy of
Creative Arts believes that
creativity develops most
effectively when individuals
participate in communities
of practice.

People learn faster when they
learn together.

They gain confidence
through interaction.
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associated with face-to-face
learning environments.

Technology enables connection.

Human beings
create community.

This distinction
remains important.

The future of learning may
become increasingly digital.

It will not become less human.

Indeed, as technology
continues to expand access to
information, the importance of
authentic human connection
may increase.

The challenge facing
educational institutions
is therefore not simply
providing content.

It is creating environments
where meaningful communities
can flourish.

They develop judgement
through discussion.

They refine ideas
through feedback.

And they discover possibilities
through exposure to
different perspectives.

Community is therefore
not an optional addition to
creative learning.
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It is one of its foundations. The future of creativity

will not be shaped solely

For this reason, Community by technology.

occupies a central position

within the Creative It will be shaped by the quality

Learning Framework. of the human connections that
surround it.

Chapter Summary

Human creativity has always been social.

While technology may transform how
communities form and communicate,
meaningful learning remains deeply
connected to participation, belonging
and collaboration.

Community is not a supplement to
creative development.

It is one of its essential conditions.

Looking Ahead

If commmunity supports creative growth,
another question naturally follows.

Why do some individuals engage confidently
with uncertainty while others hesitate?

What enables people to persist despite
criticism, failure and self-doubt?

The next chapter explores the fifth
and final foundation of the Creative

Learning Framework:

Creative Confidence.
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PART II

FOUNDATION 5

“Creative confidence
1S not certainty.

It is the willingness
to act despite
uncertainty.”

What Is Creative
Confidence?

Creative Confidence \

CHAPTER 7

Creativity is often discussed as
a skill.

Sometimes it is discussed as
a talent.

Occasionally it is discussed as
a mindset.

Far less attention is given
to a factor that may be
equally important:

confidence.

Many people possess creative
ability that they rarely use.

They have ideas.

They see possibilities.
They imagine alternatives.
Yet they hesitate to act.

Creative confidence is
the willingness to engage
with uncertainty.

It is the belief that ideas are
worth exploring even when
success is not guaranteed.

It is the courage to create
before knowing the outcome.

Creative confidence does not
mean believing every idea
is good.

Nor does it mean being free
from doubt.
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CREATIVE CONFIDENCE

They doubt themselves.

They compare themselves

to others.

They assume that creativity
belongs to people with greater
talent, experience or expertise.

As a result, creative potential
often remains unrealised.

The National Academy of
Creative Arts believes that
creative confidence may be
one of the most important and
overlooked human capabilities
of the twenty-first century.

The most creative individuals
often experience uncertainty,
criticism and failure.

What distinguishes them is
not the absence of doubt but
their willingness to continue
despite it.

Creative confidence is therefore
not certainty.

It is resilience.
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Key Concept

Creativity Is Often a Confidence Problem

Many people assume they are not creative.
In reality, they may simply lack confidence in their creativity.

X +

The challenge The
is often not

capability.

challenge is
participation.

Creative confidence bridges the gap between potential and action.

PART Il

The Confidence Gap

Many people experience a
confidence gap.

As children, they draw, build,
imagine and experiment
without hesitation.

They ask questions freely.

They create without worrying
whether the result is
good enough.

Over time, this often changes.

People become more aware
of judgement.

They encounter criticism.

They compare themselves
with others.
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They begin to associate
creativity with expertise rather
than exploration.

Eventually, many stop
describing themselves as
creative at all.

This shift can occur despite
no meaningful reduction in
creative capability.

What changes is confidence.
The individual still possesses
imagination, curiosity

and insight.

What has diminished is the
willingness to express them.
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The Cost of Low
Creative Confidence

Creativity and

Artificial Intelligence

The consequences of low
creative confidence extend
beyond the arts.

People become less willing to
contribute ideas.

They avoid experimentation.

They become cautious when
facing uncertainty.

They rely on familiar solutions
even when new approaches
may be needed.

At a societal level, the loss of
creative confidence represents
a loss of human potential.

The rise of artificial
intelligence introduces an
interesting paradox.

On one hand, Al lowers barriers
to creative activity.

Individuals can generate
images, text, music and ideas
more easily than ever before.

On the other hand, these
same technologies may
increase self-doubt.

People may ask:
If a machine can create
this instantly, what value
do | bring?
If Al can generate
hundreds of ideas, why
should my ideas matter?

These concerns
are understandable.

They are also based on a
misunderstanding of creativity.
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Innovation depends upon
people being willing to
think differently.

Communities depend upon

people contributing new ideas.

Progress depends
upon individuals having
the confidence to
challenge assumptions.

When creative confidence
declines, possibility narrows.

The value of creativity
has never rested solely
in production.

Creativity derives value from:
Perspective
Meaning
Experience
Interpretation

Human beings create not
because they are the fastest
producers of content.

They create because they have
something to express, explore
or contribute.

Artificial intelligence may alter
creative processes.

It does not eliminate
the importance of
human creativity.

Indeed, it may make
creative confidence even
more important.
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The Confidence
Cycle

The Role of Educators

Creative Confidence
as a Human
Advantage

Creative confidence develops
through action.

People rarely become
confident before they begin.

Confidence grows because
they begin.

Action produces experience.
Experience produces learning.
Learning produces confidence.
Confidence encourages
further action.

One of the most important
responsibilities of educators is
not simply to teach skills.

It is to cultivate confidence.

This does not mean offering
empty encouragement.

Nor does it mean shielding
learners from challenge.

Creative confidence develops
through supported challenge.

The National Academy of
Creative Arts believes that
creative confidence will
become increasingly valuable
in the decades ahead.

Knowledge can be
accessed instantly.

Information can be
generated automatically.

Content can be produced at

unprecedented scale.

Yet none of these
developments reduce the need
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This creates a reinforcing cycle
of growth.

Many people wait for
confidence before
taking action.

Creative development often
works in the opposite direction.

Action comes first.

Confidence follows.

Learners must be
encouraged to:
Take risks
Experiment
Make mistakes
Receive feedback
Revise their work

And ultimately discover that
growth is possible.

The most effective educators
create environments where

learners feel safe enough to

be brave.

for human beings willing to
explore new possibilities.

The future belongs not
simply to those who
possess knowledge.

It belongs to those who
have the confidence to use
it creatively.

Creative confidence transforms
potential into contribution.

It converts ideas into action.
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And it allows individuals to place within the Creative
participate fully in the creative, Learning Framework.
economic and cultural life

of society.

It is not merely an outcome of
creative development.

For this reason, Creative It is one of its
Confidence occupies a central  essential foundations.

Chapter Summary

Creative confidence is the bridge between
potential and participation.

Many people possess creative ability that
remains underdeveloped because they lack
the confidence to act upon it.

As artificial intelligence lowers barriers to
creation while increasing uncertainty about
human value, creative confidence may
become one of the defining capabilities of
the twenty-first century.

Looking Ahead

The Creative Learning Framework identifies
five foundations of creative growth:

Curiosity
Judgement
Feedback
Community
Creative Confidence

Together they provide a model for
understanding how creativity develops in an
age of artificial intelligence.

The next chapter explores how these
foundations contribute to perhaps the most

valuable human capability of all:

judgement.
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“Artificial
intelligence can
generate options.
Human beings
provide direction.”

Judgement in
Creative Practice

PART Il THE FUTURE

What Is Judgement?

CHAPTER 8

HUMAN JUDGEM
IN AN A WORLD

If information is becoming
abundant, judgement

becomes increasingly valuable.

Throughout history, expertise
was often associated with
access to knowledge.

Experts knew things that
others did not.

Today, knowledge is
widely accessible.

Judgement is the ability

to interpret information,
evaluate alternatives and
make decisions in situations
where there is no single
correct answer.

Unlike knowledge, judgement
cannot simply be downloaded.

It develops through experience.

Reflection.
Feedback.
Observation.
Practice.

Creative professionals exercise
judgement constantly.

A designer decides which
concept best serves a client.

A writer decides which words
best communicate an idea.
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ENT

Artificial intelligence can
retrieve information instantly.

The challenge is no longer
obtaining information.

The challenge is deciding what
fo do with it.

This is the role of judgement.

Judgement enables individuals
to navigate complexity.

It helps people distinguish
between good ideas and
bad ideas.

Signal and noise.
Opportunity and distraction.

In a world overflowing with
information, judgement
becomes a mechanism for
creating clarity.

A photographer decides which
image tells the strongest story.

An entrepreneur decides which
opportunity is worth pursuing.

An educator decides which
knowledge matters most.
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These decisions cannot be Judgement transforms
reduced entirely to rules information into action.

or formulas. Without judgement, creativity

becomes directionless.
They depend upon:

Context
Experience
Values
Taste
Perspective

Key Concept

Knowledge Provides Answers.
Judgement Provides Direction.

Knowledge tells us what is Judgement helps us decide what
possible. matters.

Artificial intelligence can generate information and options at
unprecedented scale.

Human beings remain responsible for choosing between them.

PART Il

THE FUTURE CREATIVE LEARNING IN THE AGE OF Al
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The Limits of
Automation

Judgement and
Creativity

Developing Better
Judgement

THE FUTURE

Artificial intelligence is
exceptionally effective at
identifying patterns.

It can analyse data.
GCenerate content.
Suggest alternatives.

Predict outcomes.

Yet there are important limits.

Artificial intelligence cannot
determine purpose.

It cannot decide what
is meaningful.

Creativity is often

misunderstood as the ability to

generate ideas.
Idea generation is important.

But creativity also requires:
Selection.

Refinement.

Evaluation.
Decision-making.

Many ideas are possible.

Few are worthwhile.

Judgement is not fixed.

It can be developed.

People strengthen

judgement by:

- Seeking diverse
perspectives

Engaging with feedback
Reflecting on experience
Testing assumptions
Learning from mistakes
Participating in
communities of practice

CREATIVE LEARNING IN THE AGE OF Al

It cannot fully understand
cultural significance, human
aspiration or personal values.

These are questions
of judgement.

And questions of judgement
remain fundamentally human.

The future challenge is
therefore not whether
machines can think.

The challenge is whether
people can think clearly
enough to guide them.

Judgement is what
allows creativity to move
beyond possibility and
become contribution.

For this reason, creativity and

judgement are inseparable.

One generates possibilities.

The other determines which
possibilities deserve attention.

Good judgement rarely
emerges from certainty.

It emerges from engagement
with complexity.

The willingness to revise
opinions in response to new
evidence is not a weakness.

It is a sign of
intellectual maturity.
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Judgement as a The National Academy of the importance of

H Ad t Creative Arts believes that human decision-making.
uman van age judgement may become one
of the defining capabilities of In fact, they increase it.

the twenty-first century.

As technology expands what is
Information is possible, judgement becomes
becoming abundant. increasingly important in

Knowledge is determining what is desirable.

becoming accessible. The future belongs not simply to

Artificial intelligence those who possess knowledge.

is becoming

increasingly capable. It belongs to those who can
apply knowledge wisely.

Yet none of these
developments reduce

Chapter Summary Looking Ahead
Artificial intelligence changes how If judgement becomes increasingly
information is generated, accessed important, what might the future of learning

and distributed. look like?

It does not eliminate the need for How will education evolve?
human judgement.

What capabilities will matter most?

As information becomes more abundant,

judgement becomes more valuable. And how might artificial intelligence reshape
the relationship between learners, educators

The ability to evaluate, interpret and make and institutions?

meaningful decisions may become one of

the most important human capabilities of The next chapter explores five predictions for

the future. creative learning in 2035.
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“The future of
learning will not be
defined by technology
alone.

It will be defined by
how human beings
choose to use it.”

Prediction One

Artificial Intelligence
Will Become

a Universal

Learning Tool

Prediction Two

Human Mentorship
Will Become a
Premium Experience

THE FUTURE

CHAPTER 9

Predicting the future is
inherently uncertain.

The purpose of these
predictions is not to forecast
specific technologies or
educational products.

Rather, they are intended
to highlight the broader

Artificial intelligence will
become as commonplace as
search engines, smartphones
and word processors.

Learners will increasingly

expect immediate access
to personalised guidance,
explanations and support.

The question will no longer be
whether Al is used in learning.

The question will be how it
is used.

As automated guidance
becomes increasingly available,
human mentorship will
become more valuable.

Information can be
delivered instantly.

Wisdom cannot.

CREATIVE LEARNING IN THE AGE OF Al

FIVE PREDICTIONS FOR CREATIVE
LEARNING BY 2035

shifts that are likely to shape
learning, creativity and
human development over the
coming decade.

The National Academy of
Creative Arts believes that five
developments are particularly
likely to influence the future of
creative learning.

Educational institutions that
treat Al as an optional add-on
may struggle.

Those that teach learners how
to use Al thoughtfully, critically
and creatively will thrive.

The future belongs not to
Al users.

It belongs to
Al-literate learners.

Learners will continue to seek
perspective, encouragement,
accountability and insight
from people who possess
lived experience.

The role of educators may
therefore shift.
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Prediction Three

Creative Portfolios
Will Matter More
Than Qualifications

Prediction Four

Community-Based
Learning Will
Expand

THE FUTURE

Less time will be spent
delivering information.

More time will be spent
providing mentorship,
guidance and

human connection.

Qualifications will
remain important.

However, they will no longer
be sufficient.

Employers, clients

and collaborators will
increasingly seek evidence
of creativity, judgement
and practical capability.

People will be judged less by
what they know and more by
what they can create.

Portfolios, projects, case
studies and evidence of real-

world contribution will become

increasingly significant
indicators of capability.

The most successful learning
experiences will combine
flexibility with connection.

Learners will increasingly seek
communities that provide:
Accountability

Support
Feedback
Collaboration
Belonging

Information is abundant.

Community is scarce.

CREATIVE LEARNING IN THE AGE OF Al

Paradoxically, the more
intelligent technology becomes,
the more valuable exceptional
bhuman mentors may become.

The future may belong to
those who can demonstrate
creativity rather than merely
describe it.

The institutions that create
meaningful learning
communities may enjoy

a significant advantage
over those that simply
provide content.

The future of learning will be
increasingly social.
Not despite technology.

Because of it.
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Prediction Five

Creative Confidence

Wlll Become the divide may emerge.
Deﬁnlng Capablllty Not between those who have
of the Al Era access to technology and

those who do not.

As artificial intelligence lowers
barriers to creation, a new

Far fewer will have
the confidence to use
them effectively.

The ability to experiment,
adapt, learn and contribute
despite uncertainty may
become one of the most

But between those who have

the confidence to create and
those who do not.

Many people will have access
to powerful creative tools.

Chapter Summary
Artificial intelligence will reshape learning.

However, the most important changes may
not be technological.

They may be human.

The future is likely to reward individuals
and institutions that cultivate judgement,
creativity, confidence, mentorship

and community.

These capabilities may prove more enduring
than any particular technology.

important capabilities of the
twenty-first century.

Creative confidence transforms
potential into participation.

Looking Ahead

If these predictions prove even partially
correct, important questions follow.

How should learners prepare?

What should educators prioritise?

And how should institutions evolve to
support human creativity in an age of
artificial intelligence?

The final chapter presents recommendations

for learners, educators and institutions
navigating this changing landscape.

CREATIVE LEARNING IN THE AGE OF Al
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“The future belongs
not simply to

those who possess
knowledge.

It belongs to those
who can apply it
creatively.”

THE FUTURE

CHAPTER 10

The future of learning
will not be shaped by
technology alone.

It will be shaped by the choices
made by learners, educators
and institutions.

The National Academy of
Creative Arts believes that
preparing for an age of artificial
intelligence requires more than
adopting new tools.

It requires the development of
distinctly human capabilities.

CREATIVE LEARNING IN THE AGE OF Al

RECOMMENDATIONS

The following
recommendations emerge
from the Creative Learning
Framework and the arguments
presented throughout

this report.
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Recommendations
for Learners

THE FUTURE

®

Develop Judgement, Not Just Knowledge
Knowledge is increasingly accessible.
Judgement remains scarce.

Focus not only on acquiring information but on evaluating it,
interpreting it and applying it wisely.

Ask: The ability to make good
Is this true? decisions may become
Is it useful? more valuable than the
Does it matter? ability to recall information.

Build a Portfolio of Creative Work

Create evidence of thinking, experimentation and growth.
Do not wait until you feel ready.

Create now. Design. Photograph. Publish.
Wrile. Build. Prototype.

The future is likely to reward visible capability over
invisible potential.

Seek Feedback Relentlessly
Feedback accelerates growth. Actively seek perspectives that

challenge your assumptions and improve your work.

Do not treat feedback Growth depends not on
as judgement. avoiding critique but on

. . . learning from it.
Treat it as information. J

Participate in Communities

Learning is strengthened through interaction. Find
communities that encourage discussion, collaboration and
mutual support.

The most valuable learning experiences often emerge
through relationships rather than content.

Protect Your Curiosity

Curiosity is the starting point of creative development.
Ask questions. Curiosity fuels

S lifelong learning.
Explore unfamiliar ideas. ielong b

Remain open to alternative
perspectives.

CREATIVE LEARNING IN THE AGE OF Al
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Recommendations
for Educators

THE FUTURE

®

Design Learning Around Participation
Move beyond models based solely on information delivery.
Create opportunities for learners to experiment, contribute,

reflect and engage.

People learn through
participation.

Not passive consumption.

Prioritise Feedback

Build meaningful feedback into the learning process.

Encourage learners not only to receive feedback but also to
provide it.

Feedback develops awareness.

Awareness supports growth.

Use Artificial Intelligence Thoughtfully

Artificial intelligence should Use technology to enhance
support learning rather creativity, reflection
than replace it. and exploration.

Avoid using technology merely to accelerate completion.

The objective is learning, not efficiency alone.

Cultivate Creative Confidence

Help learners develop the confidence to contribute ideas,
take risks and engage with uncertainty.

Creative confidence is not a luxury.

It is increasingly becoming a core educational outcome.

Build Learning Communities

Communities create belonging, accountability and support.
Invest as much attention in relationships as in content.

Technology can connect learners.

Educators create the conditions in which communities thrive.

CREATIVE LEARNING IN THE AGE OF Al
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Recommendations
for Educational
Institutions

THE FUTURE

@ Move Beyond Knowledge Delivery

Information is abundant.

Institutions must The future value of
increasingly focus on education will lie in
the development of transformation rather
judgement, creativity and than information.

human capability.

<2> Prioritise Human-Centred Learning

Technology should enhance the learning experience.
It should not remove the human elements that make
learning meaningful.

Trust. Community.

Feedback. Mentorship.

These remain essential.

CZD Recognise Creativity as a Core Capability

Creativity should not be treated as a specialist subject.

It is a foundational capability relevant across disciplines,
industries and professions.

Educational systems should reflect this reality.

<4> Support Collaboration and Peer Learning

The future of learning is unlikely to be entirely individual.

Institutions should create Collaboration develops
opportunities for learners many of the capabilities
to learn with and from most needed in a rapidly
one another. changing world.

GD Prepare Learners for Lifelong Adaptation

The pace of change will continue to accelerate.

Success will depend less Institutions should prepare
on mastering static bodies learners not only for

of knowledge and more on today’s challenges but for
the ability to learn, adapt tomorrow’s uncertainties.

and create continuously.

CREATIVE LEARNING IN THE AGE OF Al
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Chapter Summary

The age of artificial intelligence requires a renewed focus on human capability.
Learners must cultivate judgement, creativity and confidence.

Educators must create environments that encourage participation, feedback and growth.

Institutions must move beyond knowledge delivery and focus on developing human potential.

The future belongs not simply to those who adopt new technologies.

It belongs to those who use them wisely.

PART Il

THE FUTURE CREATIVE LEARNING IN THE AGE OF Al
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“The future belongs not
fo those who possess the
most information.

It belongs to those who
have the curiosity to
explore, the confidence
to create and the
judgement to turn
possibility into reality.”

CONCLUSION

CONCLUSION

Every generation must learn to
adapt to technological change.

The tools change.
The challenges change.
The opportunities change.

What remains constant is the
human need to learn, create
and grow.

Artificial intelligence
represents one of the most
significant technological
developments in modern
history. It is already changing
how people access
information, solve problems,
communicate and create.

These changes will continue.

Curiosity

Feedback

THE FUTURE BELONGS
TO CREATIVE HUMANS

The question is not whether
artificial intelligence will shape
the future.

It will.

The more important question is
how buman beings will respond.

This report has argued that
creativity becomes more
valuable as information
becomes more abundant.

As technology reduces
barriers to access, the
qualities that distinguish
human beings become
increasingly important.

Creative Confidence

These five foundations form the basis of the National Academy
of Creative Arts Creative Learning Framework and provide a
model for understanding creative development in an age of

artificial intelligence.

CREATIVE LEARNING IN THE AGE OF Al
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The future will not reward those who simply
accumulate information.

Information is increasingly available to everyone.

The future will reward those who can transform:

CInformann) <Ideas> Uncertainty

In51ght P0551b111ty

Human creativity has always been about more than
artistic expression.

Societies Innovate

)

Human

Communities Solve Problems )

creativity Individuals Adapt to Change

)

Progress Occurs

)

Technology may alter the tools available to us.

It does not diminish the importance of these capabilities.

In many respects, it increases them.

The challenge facing educators is therefore
not simply to teach knowledge.

It is to develop judgement.
To cultivate confidence.
To encourage curiosity.
To support community.

And to help learners engage creatively
with an increasingly complex world.

The challenge facing learners
is equally important.

To remain curious.
To remain adaptable.
To continue learning.

And to resist the temptation to outsource
creativity itself.

CONCLUSION CREATIVE LEARNING IN THE AGE OF Al
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CONCLUSION

Artificial intelligence can assist the creative process. It can
accelerate certain tasks and expand access to information
and opportunity.

REMAIN A HUMAN ENDEAVOUR

The future will undoubtedly be shaped by machines.

But it will ultimately be defined by people.

The National Academy of Creative Arts believes that
creativity is one of the defining human capabilities of the
twenty-first century.

Our responsibility is not simply  Our responsibility is
lo preserve it. to develop it.

Because the future belongs not to those who possess the
most information.

It belongs to those who have the curiosity fo explore, the confidence
fo create and the judgement to turn possibility into reality.

CREATIVE LEARNING IN THE AGE OF Al
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ABOUT THE NATIONAL ACADEMY
OF CREATIVE ARTS

The National Academy of Creative Arts
is an independent institution dedicated
to advancing creativity, creative learning

and human potential in the age of

artificial intelligence.

We believe creativity is not confined to the
arts. It is a fundamental human capability
that enables innovation, problem-solving,

Our mission is to help individuals develop the
skills, confidence and judgement required to
thrive in a rapidly changing world.

Through education, research and public
engagement, the Academy explores how

communication, entrepreneurship, cultural

development and personal growth.

Our work is guided
by a simple belief:

Creativity is one of the
defining human capabilities
of the twenty-first century.

As technology continues
to transform how people
work, learn and create,

the development of
human creativity becomes
increasingly important.

The National Academy
of Creative Arts exists
to contribute to that
development through
education, research and
thought leadership.

Vision

To become a leading voice
on creativity, creative
learning and human

potential in the age of
artificial intelligence.

creativity is developed, how learning is
changing and how people can continue to grow
creatively throughout their lives.

Areas of Focus

The Academy’s

work focuses on five

interconnected themes:
Creativity in
the Age of Al
Creative Learning
Creative Confidence
Human Judgement

Creativity and
Human Potential

Through these themes we aim to contribute to public discussion,
educational innovation and lifelong creative development.

CREATIVE LEARNING IN THE AGE OF Al
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RESEARCH & INSIGHTS

PROGRAMME

technological transformation.

The National Academy of Creative Arts Research
& Insights Programme explores creativity,
learning and human potential in an age of

The programme publishes reports,
commentary and thought leadership designed
to encourage discussion around the future of
creativity, education and human development.

Exploring confidence
as a foundation of
creativity, learning and
personal development.

Current Research Report No. 1 2026
Publication CREATIVE LEARNING Why Human Creativity,
IN THE AGE OF Al Feedback and Community
Matter More Than Ever
Forthcoming THE CREATIVE THE CREATIVITY
Publications CONFIDENCE REPORT PREMIUM

Examining the growing
economic and social value
of human creativity in an
age of automation.

FUTURE CREATIVE
SKILLS 2030

Identifying the capabilities
most likely to matter

in an increasingly
Al-enabled economy.

THE HUMAN
ADVANTAGE

Exploring the uniquely
human qualities that
remain valuable in a world
of intelligent machines.

CREATIVE LEARNING IN THE AGE OF Al

65



Research The Academy’s ongoing research focuses on:
Themes

Creativity in
the Age of Al

Creative
Learning

Creative
Confidence

Human
Judgement

/ Creativityand
' Human Potential

The National Academy of Creative Arts welcomes

opportunities to collaborate with educators, researchers, .- National
employers, policymakers and creative practitioners / Academy of
. . . ..' Creative Arts
interested in the future of human creativity.

RESEARCH & INSIGHTS

For future publications, research updates and commentary, visit: PROGRAMME, 2026

www.nationalacademy.co.uk

CREATIVE LEARNING IN THE AGE OF Al
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CREATIVE LEARNING IN
THE AGE OF Al

Why Human Creativity, Feedback and Community
Matter More Than Ever
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